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House Majority Forward and Civis Analytics tested 100 pieces of mail creative across 10 
districts with swing-district legislators who took risks on progressive health care and ethics 
votes. Each district had 5 different candidate-specific mailers under distinct theme 
(pre-existing conditions, prescription drugs, ethics, accomplishments, and healthcare), and 
each of these 5 lanes had a “testimonial” variation and a “standard” variation.

We find:

● Pre-existing conditions was the lane that did the most to move favorability and vote 
choice toward those swing-state legislators

● The  “testimonial” versions of the ads were slightly more effective at moving candidate 
traits

● Across all 10 pieces of mail, the pre-existing lane in the standard execution was the 
single most effective creative at moving favorability. Pre-existing testimonial, 
healthcare testimonial, and prescription drugs standard all finished strong in the 
10-lane split

● No single piece of creative stood out as having serious backlash risk

The test included 2,427 respondents across 10 districts (CA-25, CA-39, CA-45, CA-48, 
GA-06, IL-14, NJ-07, NY-19, TX-07, NM-02 ), with equal shares of respondents per district.
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Pre-existing conditions was the lane that 
did the most to move perceptions that the 
incumbent cares about constituents.
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Healthcare and pre-existing conditions did 
the most to increase perceptions 
incumbents are in touch with the needs of 
their district.
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None of the messaging lanes had a 
meaningful impact on  whether 
respondents perceived their incumbent 
representative as being part of the problem 
in DC.
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Pre-existing conditions did the most to 
increase overall incumbent favorability, but  
all message moved it in a positive direction.



Testimonial vs. Standard
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Both variations on the creative moved 
perceptions that incumbents care about 
their constituents in a statistically 
significant way, with no major differences 
between variations.
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Both variations on the creative moved 
perceptions that incumbents are in touch 
with the needs of their districts in a 
statistically significant way by about the 
same amount.
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We didn’t see statistically significant 
movement on this outcome from either 
variation.
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Both variations on the creative had equal 
effects on overall House incumbent 
favorability.



10-Way Split
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Subgroups
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Methodology

What questions were asked?

Pre-Screen Post-Message
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Example Creative
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Example Creative


